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NewAge Beverages Corporation announced that Julie Garlikov has joined 

NewAge as the newly appointed Chief Marketing Officer effective November 

4, 2019.

Ms. Garlikov brings over two decades of senior level marketing experience 

with world class packaged goods companies to NewAge. Most recently 

she served as Chief Marketing Officer for Shaklee, a leading natural nutrition 

company, and just prior was the Vice President and Global Head of Marketing 

for Rodan and Fields, a leading global skincare company. At Shaklee she 

reignited growth and drove substantial innovation in both products and their 

go-to-market approach, and at Rodan and Fields, she was instrumental in 

scaling the company to become 

the #1 skincare brand in North 

America with over $1.0B in revenue.

Julie has been able to drive 

transformative growth in each 

of these senior leadership roles 

through creating industry-leading 

digital and social platforms, 

implementing breakthrough 

innovation, and developing 

comprehensive marketing 

campaigns to elevate brand 

awareness.

JULIE GARLIKOV JOINS NEWAGE 
AS CHIEF MARKETING OFFICER

• NewAge leaders complete three-country tour in Latin America

• NewAge Japan donates laptops to underprivileged Tahitian students

• IPC from Romania marvels at her NewAge University experience
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Ms. Garlikov began her career at the Procter and Gamble 

Company and held commercial leadership roles of increasing 

responsibility at Johnson & Johnson, Allergan, PepsiCo, and 

Torani.

“Julie’s incredible track record and significant expertise in 

driving leading CPG brands across all channels will be an 

invaluable asset to our senior executive team,” commented 

Brent Willis, Chief Executive Officer of NewAge. “She brings 

with her a proven track record in leading the marketing 

function and transforming growth trajectories for several of the 

top CPG companies in the world. There are so few marketers 

with omni-channel experience and insight, with the mindset 

of how to connect with consumers across all touchpoints, and 

Julie is one of those unique few. We are tremendously excited 

for her to join the team.”

Commenting on her appointment, Garlikov stated: “I joined 

NewAge because of what they stand for, inspiring and 

educating consumers to ‘live healthy.’ They have amassed 

a powerful global infrastructure and have developed an 

outstanding portfolio of healthy beverages, CBD, and other 

differentiated wellness products. I see a once-in-a-lifetime 

opportunity to drive those brands, lead innovation for 

the company across the globe, and make a difference for 

consumers with healthier and better-for-you alternatives while 

we are at it.”

Ms. Garlikov holds a Master of Business Administration from 

Columbia Business School and a Bachelor of Arts from the 

University of California, Berkeley.

NEWAGE LEADERS COMPLETE THREE-COUNTRY TOUR IN LATIN AMERICA
The following writeup is from Disraeli Rangel, Marketing and 
Communications Manager for Latin America:

Last month Shon Whitney, President of the LEMEA Region, 
and David Garcia, Latin America General Manager, went on a 
successful three-country tour through Chile, Peru and Mexico.

The tour started in the country of Chile, where we celebrated 
the very first NewAge-branded office in the beautiful district 
of Los Condes, an exclusive area in the city of Santiago. This 
ceremony was attended by many NewAge leaders who 
traveled there from all over the country to witness the ribbon-
cutting of this historic building. Shon Whitney emphasized the 
importance of this event by stating that “this is the first office 
in the world to actually be titled NewAge.” The ceremony 
was followed by a meeting of over 100 attendees, where 
participants were renewed on their commitment to changing 
the lives of the people around them.

Click here to view a video recap of the event. 

Next up, the tour made a stop in Peru, where our NewAge 
promoters gathered from various parts of the country to 
celebrate the 15th anniversary of the company in their country. 

The event began with a leadership meeting of nearly 150 
people who received valuable training from David, Shon and 
special guest Mauricio Patrocinio, who is an industry expert in 
relationship marketing. The following day, nearly 300 people 
attended the anniversary celebration, where our TeMana Noni 
+ Collagen was officially launched in Peru via a presentation 
from Diamond Peal Elite Rocio Nava and Miss World 2004, 
Maju Mantilla. The product was so well received that it sold 
out completely in a matter of a few days. 

Click here to view additional pictures from the event. 

Finally, the last stop of the tour was in the beautiful country of 
Mexico, where the local office was given a NewAge remodel. 
This was an all-day event for our Mexican leaders where they 
learned about the vision and future of NewAge via Shon 
Whitney, received information about our NewAge Affiliate 
program via David Garcia, and learned a valuable lesson on 
the history of direct-to-consumer marketing by Angel Ortega, 
Mexico’s Country Manager. During the meeting, Shon assured 
our leaders that NewAge is financially heathy and willing to 
invest in these markets, as evidenced by this remodel project. 

Click here to view a video recap of the event.

https://youtu.be/3LkG_fyqgwI
https://www.facebook.com/pg/NewAgeLatinoamerica/photos/?tab=album&album_id=1927744814038808
https://www.youtube.com/watch?v=kY1ii0M9wD8


NEWAGE JAPAN DONATES LAPTOPS TO 
UNDERPRIVILEGED TAHITIAN STUDENTS

IPC FROM ROMANIA MARVELS AT HER NEWAGE UNIVERSITY EXPERIENCE

HONG KONG OFFICE SPENDS TIME WITH SENIOR CITIZENS

A group of students in Tahiti now have valuable tools at their disposal, thanks 
to the generosity of the NewAge Japan office.

Since 2007, Morinda/NewAge has sponsored Tahiti’s SOS Children’s 
Village, an organization that supports underprivileged children. It was this 
organization that NewAge Japan just donated laptops to, benefitting local 
students. The recipients of the laptops included five high school students 
and one college student, all of which now have a wonderful asset for their 
studies.

Those delivering the computers were treated to a wonderfully warm Tahitian 
welcome. Children from the SOS Children’s Village began singing and 
playing music as soon as the visitors arrived, and greeted them with leis.

NewAge University in Utah was not just a 
fantastic experience for IPCs in North America, 
but also some IPCs from overseas. One such 
IPC was Nicoleta Negoita, a Jade Elite from 
Romania. Here’s what she had to say about her 
experience:

“Where I come from, there is a saying: ‘Take 
a stone in your mouth when you get to a new 
place!’ It means to embrace all aspects of the 
new experience. I had the pleasure of reaching 
a beautiful place, where nature spoiled me with 
its landscapes!  I am grateful for the conditions 
offered by NewAge!  Amazing places, exquisite 
conditions and valuable people!  This is how 
I was first accepted at NewAge University 
in the United States in Utah!  Meeting with 

Members of NewAge’s Hong Kong office, as well as local IPCs, recently took the 
opportunity to visit a retirement center in their community, spending time with their 
elders.

The NewAge employees and IPCs introduced the senior citizens to the company 
and its products, before then participating in games with them. It was an 
opportunity to develop a presence in the local community, and show that NewAge 
Hong Kong cares about the people in that community. 

talented and dedicated people was a very 
important aspect for me!  As a psychologist, 
I understand and appreciate healthy human 
relationships and I am glad that I had 
the opportunity to participate in all the 
presentations of those within the company!  I 
returned from the United States energized, 
charged with the philosophy and positive 
mentality of the people and the company, 
and enriched with valuable information from 
the presentations, supported by those in 
the management of the company and by 
those who have a remarkable success in the 
business whose motto is: ‘Live healthy!’ The 
pleasure was mine and I hope I will have 
the opportunity to participate at the events 
organized by NewAge in the future!”

Nicoleta Negoita (far right)


